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Module Two Personal Note:
Designing the look of your first site. 

Here are some ideas to help stimulate your creative juices and help you design a website that resonates with your customers. 

Colors are very important, as is the balance between dark and light areas of your webpage. 

Let’s begin with color. Picking colors for your website should not be an arbitrary or “off the cuff” decision. Many websites use blue because this color instills trust in most people, others use reds in some areas of their sites because it tends to raise blood pressure and elicit in people the desire to take action!

It’s true that some people have an innate ability to use color to communicate, but for the rest of us, we could use a crash course in the meaning and cultural use of colors in society. 

In different cultures, the same color may evoke different feelings and convey different messages so before you begin your search for the perfect color, make sure that you are starting-off, by using relevant cultural references.

If you’re in doubt about the meaning or connotations that a color choice might evoke in your customer, you’ll find lots of resources online that will explain in-depth the meaning and connotations for every variance on the color wheel. 

Whatever your plans are, you’ll be able to find a few colors that will help you reach your goals more quickly. 

Your website will undoubtedly use more than one color. Usually, two or more colors are combined to create an eye-catching logo or to contrast different elements of a webpage, so that distinct sections are denoted, making it easier for visitors to recognize and navigate your website. 

A change in color or tone will help first time visitors to your website find the content and links you’d like them to notice, more quickly. 

Just be careful when mixing colors. As any well-dressed person can tell you, “creating a harmonious balance between colors is just as important as choosing the colors themselves.”

One idea for choosing your design is to cheat a little. 

This method entails looking to your competitors for ideas. 

If you have already decided, which product or service you intend to sell online, then looking closely at the website of your top competitor may give you ideas, as to where to begin. 

Although, one thing you need to be aware of, is that it will not benefit you to copy their exact color scheme or design, because you will enter the market with your own USB (Unique Selling Point). 

Consider what makes your business plan different from the top competitor. 

Do you plan to undercut their pricing? 

Then you will want create a website that perhaps communicates a bargain basement feel.

One of my favorite stories used to illustrate the importance of this concept, recalls how the Burlington Coat Factory carved out a name for themselves in the early 80’s with extreme growth in retail, by seizing on prime space left vacant in malls by floundering retail giants all over America. 

Many of their competitors had invested millions of dollars at each mall location with lavish store fixtures, rich wood checkout counters, and plush carpeting to give their customers a regal experience and encourage them to linger longer and buy more.    

Too many stores were trying this competitive strategy.

Burlington on the other hand, was promoting a bargain basement feel. Their advertising attitude was, “Why pay the expensive department store prices, for the same merchandise that we sell for less.”  

This bargain basement feel was so important to their success that each time they acquired a mall storefront, vacated by a more luxurious brand, rather than using the amenities left behind by the past tenants, they would spend considerable time, money and effort, ripping “old” fixtures out. Most of these “old” fixtures were practically brand new, and had many years of service left in them! 

Contractors hired by Burlington ripped down brand new ceiling tiles, and painted open steel roof girders. These contractors also replaced beautiful lighting fixtures with those found in factories, to promote the illusion that shoppers were saving money by shopping in a warehouse!  

It worked! 

When considering your design and going head-to-head with your competition, you should consider your unique angle, and design your site accordingly. 
If you plan to undercut the prices of your competitor you may opt for a stark looking “no nonsense” website. 

On the other hand, if you intend to woo a higher-end clientele that your competition essentially ignores, besides just promising better service, (which these customers will expect), you will want to make your website drip with elegance and refinement. 

Another way that you can elicit a feeling with a website is with the use of fonts. 

Fonts are the typeface or typestyle of the letters, you choose. 

There are literally thousands of type fonts to choose from, and knowing what will work best can be a difficult decision. However, any font that is hard to read should be eliminated from your choices no matter how cool you think it looks. 

A good way to research fonts is by going to your local Barnes & Noble, or any place that sells many different types of magazines. Pick out a magazine that targets people like those you are attempting to attract, and look at the fonts they use, on the cover and throughout the magazine. Pay close attention to the advertisers in this publication as well, because top-notch advertisers will use different fonts when selling the same products to different audiences. These blokes really know how important a font choice can be! 

Fonts can almost tell a story by themselves, you may notice that ad executives choose fonts to emphasize the message they are trying to get across. 

If you are looking for a particular font that you do not have on your computer, you might be able to find and download it from the Internet because there are many free fonts available online. 

Also, graphic designers usually have more fonts than the general public has access to, so by showing them an example of what you want, they should have what you need. If not, they may be able to create a few letters in the font you want or one similar. 

You can always change the color, style of design, and the fonts of your website later, so you need not worry too much in the beginning. 
However, nothing beats getting it right the first time and you will have a better chance, if you do your research before you begin!
